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Divine Magazine is a design-led lifestyle and music publication built around human-first publishing, editorial

judgment, and long-term reader trust. Publishing since 2018, Divine covers Home & Living, Health & Wellness,

Fashion, Beauty, Travel, Music, and Career & Business with a cinematic, Scandinavian-calm editorial voice.

ESTABLISHED 2018

Independent editorial publishing with continuity.
In May 2026, Divine moved from divinemagazine.biz to thedivinemagazine.com - a new domain for the same
publication, archive, editorial standards, and partner relationships.

~320
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INSTAGRAM

FOLLOWERS

10
EDITORIAL

CATEGORIES

Our Readership

Divine readers come for stories, not scrolls: creative, inclusive, culturally engaged readers who value independent

artists, thoughtful home design, considered wellness, useful travel, and style with substance. Our editorial model

favors topical relevance, search intent, and depth over clickbait or volume publishing.

Home & Living

Music & Artist Features

Health & Wellness

Career & Business

Fashion

Technology

Beauty

Entertainment

Travel

Family

Editorial Standards First

Every partnership is reviewed by a human editor for topical fit, quality, reader value, and presentation. We decline

placements that do not belong within Divine's editorial categories, regardless of budget. Partner content is clearly

identified, and paid links use appropriate sponsored attribution.
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PARTNERSHIP FORMATS

Work With Divine
Editorially considered formats for brands, agencies, and PR partners

01 Partner Content
Partner-supplied material published within Divine's editorial framework after review for topical fit, quality,
disclosure, and presentation. Best suited to brands and agencies with strong, publication-ready material.

02 Editor-Refined Feature
A partner submission elevated by Divine's editorial team for clarity, structure, tone, and reader experience.
The result keeps the partner's core message while feeling considered and at home within the publication.

03 Commissioned Brand Story
An original feature commissioned for a brand or campaign and developed in Divine's editorial voice. Built
around a credible angle, useful storytelling, and a premium presentation rather than a transactional
placement.

Partnership Principles
Human editorial review before acceptance and publication.

Clear partner disclosure and appropriate sponsored-link attribution.

Permanent archive placement for accepted features, subject to editorial policy.

No gambling, adult content, weapons, forex, cryptocurrency, illegal products, or deceptive claims.

Agency and ongoing PR relationships are welcome; scope and scheduling are discussed case by case.

Trusted Relationships
Divine Magazine works with boutique public relations firms and international marketing agencies across music, lifestyle, and
fashion. Existing agency relationships include:

Icon Publicity Trend PR Dead Horse Branding

V13 Media Group Tallulah PR Liberty Music PR

GET IN TOUCH

Start with fit, not a rate card.
hello@thedivinemagazine.com thedivinemagazine.com/branded-features
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